
this material will be and make sure it will compliment the 
material filmed with you. 

6. Control 
 

6.1 It must be a condition of the Agreement that the producer 
may not shoot any footage unless he has your express 
permission.  Similarly the producer may not shoot footage 
which is not relevant to the production. 

 

6.2 Stipulate that the material shot may not be used out of 
sequence or out of context and ensure that the Agreement 
makes it clear in what context the footage will be used. 

 

6.3 The Agreement must contain a stipulation that none of the 
material filmed may be used or released or shown to 
anybody until it has been approved of by you in writing. 

 

6.4 The producer must submit to you for your approval the final 
edited version he intends showing.  He must give an 
undertaking to edit from what he has submitted to you any 
material you are not satisfied with. 

 

6.5 If the video has to be edited to comply with your 
requirements or instructions, then the edited version must 
be submitted to you for your approval before the edited 
version can be released. 

 

6.6 You must be entitled to retain a copy of everything that is 
submitted to you for your approval so that if your instructions 
are not adhered to, you will have the necessary evidence. 

 

6.7 Agree on a timetable and set dates by which the producer 
has to carry out his obligations. 

 

7. Remuneration 
 

7.1 Discuss remuneration with the producer and ascertain 
whether you are to be paid for starring in the film. or for the 
use of your facilities, and if not ensure that you are 
reimbursed any disbursements which you incur in making 
the film.  Discuss the payment of a royalty. 

 

8. Written Agreement 
 

8.1 It is critical that a written Agreement is signed by both 
parties before filming commences. 

 

8.2 Apart from the conditions set out above, the Agreement 
should contain the normal clauses relating to cancellation, 
address for service of document, arbitration, etc. 

 

9. General 
 

9.1 As a result of the harm which has been done by 
unscrupulous video makers, it is highly desirable that you 
instruct your legal advisor to prepare a written Agreement, 
and have it signed before filming commences. 

 
 

 Hunting/Promotional Video Ethics 
 

1. Ethics 
 Portray the image of ethical hunting. 
 No excessive shots. 

Good clean kill and perhaps one security shot after an animal is down           
  on “Big 5”. 

 No excessive blood or agonizing details. 
 Where dogs are used for tracking, proper hound control. 
 
2. Image 

Portray the respect that nature deserves.  Always remember that    
  hunting is a privilege, not a right. 
Proper and correct handling of animal and trophy after kill.  Do not   
  stand on or straddle game. 

 No alcohol. 
Do not show immature game being hunted.  It will not promote your  
  product. 

 No hero shots (bare chest, sunglasses, etc.). 
 Do not litter but rather pick up trash. 
 
3. Safety 
 Stress gun and bow safety.   

Unload rifles when preparing for photographs,  when entering and  
  exiting vehicles, when climbing fences or trees. 
Ensure safe background/stop zone for bullet behind animal.  One does  
  not often realize what the scene in the viewfinder of a camera looks  
  like. 

 Where applicable correct colour clothing (USA – orange). 
 
4. Laws and Regulations 
 Abide by the rules of fair chase. 

Obey and abide by the conservation rules of the country where you are    
  hunting. 

 
Remember that you are in charge and that not only yours but many other people’s 
livelihoods are affected by your actions. 

 
 
 
 
 
 



Outline of an Agreement in Respect Hunting/Promotional Videos 
 
1. Name of Professional Hunter 
 

Decide whether you are entering into the Agreement in your personal 
capacity or in a representation capacity, eg. as a director of a company 
or as a member of a close corporation. 

  

2. Producer 
 

2.1 The full name of the producer you are dealing with must be 
inserted in the Agreement.  Make sure whether the person 
you are dealing with is acting in his personal capacity or as 
an employee or representative of a third person.  If the 
person you are dealing with is acting in a representative 
capacity then he must be able to satisfy you that he is 
authorized to represent his principal and that his principal 
will be bound by any obligations he assumes in your favour. 

 

2.2. Obtain not only the person you are dealing with but also his 
principal’s full names, postal address, physical address, 
telephone and cell phone numbers, telefax and email 
address. 

 

2.3 Obtain a business card from the person you are dealing with 
and check the information against what he has given you. 

 

2.4 Ascertain from the person you are dealing with, what the 
nature is of his business or that of his principal and elicit 
from him what his views are on hunting and conservation – 
whether he is well disposed towards hunting and generally 
what his views are on “green issues”. 

 

2.5 Obtain the names of other persons he has worked with for 
details of any other hunting or promotional videos that he 
has made. 

 

2.6 Check the references he gives you. 
 

3. Objectives for Making the Video 
 

3.1 Ascertain precisely what the objectives are for making the 
video. 

 

3.2 If the video is being made at your request for your benefit, 
then outline your objectives and what you plan to achieve 
and use the video for.  Make sure that the producer is 
prepared to abide by your instructions. 

 

3.3 If the video is to be made for the benefit of the producer 
then ascertain to whom the material will be shown and if it is 
to be distributed on the international networks, then who the 
target market will be. 

 

3.4 It must as a general principle be accepted that the video will 
under most circumstances be shown to the general public 
rather than to the rather limited hunting fraternity, and it is 
for this reason that extra precaution must at all times be 
taken. 

4. Material to be Filmed 
 

4.1 Ascertain precisely what material is to be filmed.  Do not 
give the producer a free hand in deciding what can and 
cannot be filmed.  That decision must at all times rest with 
you. 

 

4.2 In deciding what material can be filmed, it must be 
remembered that hunting is not a spectator sport and in 
particular remember that the average viewer finds footage of 
the animal being shot, death spasms, blood, skinning, meat 
and the hunter with a big rifle standing victoriously over the 
dead animal, totally abhorrent. 

 

4.3 Remember too that the average viewer may be prepared to 
admit that hunting contributes to conservation and to admit 
the realities of killing, wounding, skinning, blood, entrails, 
etc., but does not want to see it on film. 

 

4.4. Ask yourself the question why you have been selected and 
whether you are adequately qualified to appear in the film 
and to express any views that you may be called upon to 
express.  If you have any doubts, insist that a professionally 
qualified person be included to express these opinions. 

 

4.5 Ask yourself whether you are really film star material and 
whether the role which it is anticipated that you will play in 
the film, should not be played by a professional actor. 

 

4.6 Avoid contentious issues such as politics, etc. 
 

5. Benefits 
 

5.1 What benefits will you gain from the video production?  If 
you will gain nothing from it, as is often the case, then ask 
yourself what hunting and conservation generally will gain 
from the production of the video. 

 

5.2 Ascertain and decide to whom the material filmed by the 
producer will belong and what rights the producer will have 
to disseminate the material locally and internationally. 

 

5.3 Discuss the payment of a royalty and/or a fee. 
 

5.4 Insist that a copy of the final edited product with sound be 
made available to you free of charge. 

 

5.5 You may be able to use some of the footage taken for your 
own needs even though it may not be included in the final 
edited version.  If you think there is a possibility of this being 
the case, then also stipulate that you be supplied with a 
copy of all the material filmed during the production free of 
charge. 

 

5.6. Determine in what context the footage is to be used.  Will it 
promote you and if so will you be given adequate 
recognition not only in the film but also in the credits?  
Ascertain where the film will be incorporated in other 
material filmed elsewhere and if so, obtain details of what 


